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Abstract. This article explores opportunities and perspectives of using social cinema as a social work tool. The author reveas a
definition of the social cinema, analyses a development of the phenomenon of the social cinema in historica context. The article
explores main characteristics, types and forms of the socia cinema, it socio-psychologica influence on different client groups of
social work. The author describes place and practical importance of the social cinemain social work.
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Introduction. Today social work is on the way of big
transformation and development in Ukraine. We need
new tools of practical work with different groups of
population and clients of social work. Social cinema can
become a powerful instrument of highlighting actual
social problems, informing a population and preventing
different negative situations in society. There are no
scientific researches of social cinema in social work or
socia psychology yet. That is why we have to define a
term “socia cinema”, to analyze and describe it for using
social cinemaas atool of socia work.

Brief overview of related publications. Socia cinema
was explored by the theorists and cinema historians
Cesare Zavattini, Georges Sadoul, Andre Bazin and
Siegfried Kracauer. In sociology, social cinema was a
subject of scientific researches by Mikhail Zhabsky and
Russell Middleton. In history social cinemais explored by
Kay Sloan. William B. Russell explores socia cinemain
pedagogical approach.

The article aim is to reveal opportunities of social
cinema as an instrument of socio-psychological changes
that can be used by specidistsin socia work.

Methods. We used theoretical methods of analysis,
comparison, classification and empiricdl methods of

guestioning, content analysis and an unstructured
interview for this research.

Results and discusson. The history of
cinematography begins from XI1X century when first films
were maken and perceived as a type of entertaiment.
Cinematography began to perform a social function since
big socia disasters that spread throughout the world. The
First World War became a checkpoint for forming socio-
oriented films. Cinema began to highlight actual social
problems, to inform society about war situation and to
form public opinion and patriotic moods of population.

Since then, films began to focus on actual socia issues
increasingly and formed a separate genre of
cinematography — social cinema. So, socia cinema is a
genre of cinematography which main task is to highlight
actual socia problems for changing a situation in the
society.

Today socia cinema includes feature and documentary
films, full-length and short films from different countries
all over the world. Socia cinema can be a powerful
instrument of social work because it has many advantages
of highlighting different social problems.

Table 1. Advantages of cinema as away to highlight social issues

Ne| Advantages Content
1 Visua perception - to trigger more vivid emotions, empathy, to dive into the situation;
| of information - the easiest way of perception and data assimilation;
- an opportunity to look at the problem from the side;
M . . - the possibility of “living inside the problem”, to become a hero of the film, to feel
odeling of life . ; .
2. Stuations his Qmotlons and to get new experience; o
- an opportunity to find away out of the problem situation;
- to understand better different categories of the population, their behavior, reactions;
3 Attracting awide - to influence on all groups of the population;
) audience - to form and to change a public opinion.

Cinema gives an opportunity of visual perception of
information. Films are an essential part of life and popular
culture. An average student spends over 7 hours a day
using media Film has real-life applications and is
relevant to young people everyday lives [5]. Therefore, it
is very easy and fast way to get new knowledge about
some social problems and to trigger vivid emotions and
empathy from target audience using films.

Cinema aso can model different life situations. This
characteristic gives an opportunity to dive into the film, to
feel film’s characters and to understand their actions.
Thus, an audience receives new life experience in a safe
way. After the screening, you can understand better

different categories of population, especially people in
difficult life circumstances, to feel empathy for them.

In addition, cinema can attract a wide audience.
Thousands people al over the country can watch a film at
the same time on a TV screen or a cinema theatres. So
films influence on all groups of population, form a public
opinion and a social consciousness.

Socia films show socia issues of different client
groups of social work. For using social cinema as atool of
professional work, we have to name these client groups
which socio-psychological problems are revealed in films.
Films can show such client groups as. crisis or
dysfunctional family, teens as a risk group, elderly
people, people with special needs, orphans, homeless
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people, refugees, migrants, displaced persons and national
minorities, unemployed, prisoners or people who returned
from places of imprisonment, people with HIV and AIDS,
alcohol and drug addicts, the military and people who are
returning from combat zones [1]. These client groups are
common in socia cinema. Such films are based on socio-
psychological problems of these groups, which form a
main plot for the film.

Before to show socia cinema to audience we need to
define a target group for screening. Target group is an
audience which socio-psychological states we as a
specialists want to change by the film. For using socia
cinema, we want to define next target groups:

1) clients of social work and their close environment;

2.) speciaists who work with the client's socia
situation;

3.) students and young specialists who plan to work in
the field of social work;

4.) society and certain risk groups.

Socia work using social cinemawill have its own goal
and functional objectives with each of these target
audiences.

We can say that the general purpose of watching social
cinema with any of these audiences is to aware of existing
of a social issue, to feel the problem as their own. Thisis
an important remark, because social cinema does not
solve social problems. It only focuses your attention on
the problem and intensifies the necessity to solveit.

We divide target groups on primary and secondary
groups. Primary groups include people that should be on
the main focus of social work using social cinema.
Society as a wide audience of socia cinema, clients of
social work and specialists of social work form primary
target groups for social cinema screening. Secondary
groups are also very important for social workers. It
consists of risk groups of population, client’s close
environment and students. The social work with both
groups should be combined and complex for better
results. We reveal main functional tasks of socia work
with each target group and define methods of social work
regarding to these tasks.

Table 2. Opportunities of using socia cinemain socia work

TA .
Categories Society

Clients

Specialists

Secondary

target audience Risk groups

Client’s close environment

Students and young specialists

1. To form kind and tolerant
relations between people.
2. To increase awareness of

1. To show ways of solving
problems.
2. To increase self-confidence

1. To give an understanding needs of client
groups.
2. To give case situations for searching ways,

the population about some

social cinema .
social issues.

Functional o o y . methods and forms of professional help.
tasksof the |* ?lol SOEE I\i Zm:stg;' Sty (ryl())}l ;rf I‘I‘Ot alonrel W‘llt}; Su;h 3. To show extreme situations for understanding
cinema problem. PIOBIC, “you can Overecome 1 the pehavior of some clients and for forming
3. To prevent of stigmatized it”). . ;
S ) . ways of reactions and help in a safe way.
and stereotyped relationsin | 3. To give an opportunity to see - . :
) . 4. To give an experience of successful solving
society. aproblem from the other side. ) T L
different social issues by other specialists.
. Socio-psychological
Forms of Prevtl ng methodlf of rehabilitation, correctiona work, . f f K .
rofessional profess ona_\I work. | ividual and group counsaling Educational forms of work: lectures, seminars,
P . The method of information - N master-classes, workshops, conferences,
work using and training work with different

client groups and their close
environment.

educational cinema clubs.

Socia cinema can be used in social work as atool of
prevention, informing, socio-psychological rehabilitation,
counseling, training work and education. Social cinema
can inform a population about actual socia problems,
form socia consciousness, regulate public opinion and
mood according to different social issues. Such function
of socia cinema helps to prevent stigmatization,
stereotyped relations in society, addictions, teen
pregnancy and bullying in teen groups.

In addition, socia films can be shown for clients of
social work and their close environment. Cinema gives
for this target auditory an opportunity to see themselves
from the other side, to see different ways of solving the
problem. Social cinema can also perform a therapeutic
and correctiona function in professional work with client
groups. Films can give people confidence, hope and belief
in their happy future.

Students of social work and young specialists need to
develop their skills and to get practice in a safe way.
Social cinema can show students problems of different
client groups, to study a situation, to analyze it and to
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build a strategy of social services aimed to help a client
and to solve a problem. We can use films during lectures,
seminars, workshops or conducting of educational cinema
clubs with discussion social films with auditory.

In general, social cinema performs the following socio-
psychological tasks:

e to inform about the existence of asocia problemin
society;

e to trigger a sense of urgency to solve the problem;

e to trigger a sense of solidarity, responsibility and
involvement;

e to give away of solving a problem.

The psychological mechanism of influence of social
cinema on people is a problematization of the audience.
Problematization means that people begin to aware social
issue and to perceive the problems of others as their own
after watching a social film.

Awareness of social cinema begins from feelings, than
follow an understanding of social problem and planning
or doing some actions to solve the problem.
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Table 3. An awareness of social problem by the audience of social cinema

Feelings

Under standing Actions

e The feeling of necessity to change social situation;
e Thefeeling of actuality and urgency of the problem;

socia issue;
e Being amember of the community;

e Thefeelings of solidarity and unity with the characters of the film;
e Thefeeling of your own responsibility and involvement into the

e Socia issue becomes your own problem, which you want to solve.

e Analysis of the
surrounding social reality;
e Analysis of your own
behavior;

e Understanding of a new
information about the
unknown social issue;

e Fixing contradictions.

e Change the attitude
to problem situation;
e Expansion of
representations about
social redity;

e Searching ways of
solving problem
situation.

Specialists can use different forms of work with the
audience of socia cinema. It can be individua or group
exercises, that are more common. For such meetings
specialists should organize a club environment with stable
group of people, periodical meetings and discussions
under the moderation of a specialist.

The screening of social film should has an introductory
part that prepares the audience for watching, the part of
watching a movie and discussion time.

Conclusions. Socid cinema is a genre of
cinematography, which highlights different social issues
of social work client groups. Cinema has many
advantages in highlighting social problems for audience.

Visual perception of information, modeling life situations
and influence on a wide auditory help cinema to form
social consciousness, to change public opinion and to
solve actual socia issues. Target audiences of watching
social cinema are client groups of social work and their
close environment, students and young specidlists of
social work, wide groups of a society and risk groups.
Social cinema can be used in social work as a tool of
prevention, informing, socio-psychological rehabilitation,
counseling, training work and education.

Building of a concrete technology of social work using
socia cinema with separate client group will be a
perspective of research.
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TeXHOJIOFI/I3aIH(lﬂ COUAIBHOI0 KHHO KaK HHCTPYMEHTA COIII(IaJILHOf/i paﬁOTbI

M.T. MypaaxaHsH

AnHoTanus. CTaThs HCCIETyeT BO3MOXKHOCTH M TEPCIEKTHBBI HCIONB30BAaHHS CONUATBHOTO KMHO KaK HHCTPYMEHTAa COLMANBHOI
paboTBl. ABTOp [aeT OIpEeAeNICHHE IIOHATHIO «COLHMATbHOE KHHO», aHAIM3HPYeT pa3BUTHE ()EHOMEHAa COIMAIbHOTO KHHO B
HCTOPHYIECKOM KOHTEKCTe. JlaHHas CTaTbs HCCIEAYeT OCHOBHBIE XapaKTEPHCTHKH, TUIBI M (OPMBI COIHANBHOTO KHHO, €ro
COIMANFHO-TICHXOJIOTHIECKOE BIMSHHUE HA Pa3IHYHBIE KIHEHTCKHE TPYIIBI CONMANbHONW pabOTHL. ABTOpP OIMCHIBAET MECTO H

MPaKTUYCCKOE 3HAYCHUE CONMAJIBHOI'O KMHO B COIMATBHOM pa60Te.

Knrouesvle cnosa: CoYyuallbHoe KuHo, coyualbras pa6oma, KIIUeHmcKue cpynnbvl, HacejleHue, UHCmpymeHm COuuaJleOﬁ pa6ombl,

mexnoocuzayust.
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