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Abstract. The article analyzes event tourism development peculiarities in Transcarpathian region, as well as the types of events and

their organization peculiarities. The general state, problems and prospects of development are highlighted, directions of event tourism

government regulation in the context of border cooperation on the example of Transcarpathian region are defined in the article.
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The problem statement. In the world there is a certain
process of refocusing the overwhelming majority of citi-
zens of wealthy countries from business-related values to
the values associated with pleasure from various educa-
tional and moderately extreme entertainments. Thus,
event tourism and entertainments, special events respec-
tively gain tangible importance and significance on the
one hand as a desirable and as an integral element of the
life of a civilized world secured representative. On the
other hand, it is a business activity. In addition, the trend
has a tendency to lively development and a broad, inex-
haustible spectrum of practical fulfillment, as far as hu-
man imagination and ingenuity is able to reach.

On the one hand, the success of event tourism devel-
opment depends on the concomitant and organizing cir-
cumstances, in particular the features of the legal field
peculiarities and the socio-economic situation of the host
party, and on the other — on the of event organizers' pro-
fessionalism , their ability to plan sequence of events, to
organize logistics, etc. Therefore, there is a need to re-
search both the existing conditions and circumstances of
event tourism development and the specifics of requests
and expectations of potential service users from event
tourism.

It should be kept in mind that tourism in general, and
especially event tourism, is essentially linked to the so-
called subjective factor. In other words, the organizer has
to have professional skills, to identify and take into ac-
count the expectations of the client, respond promptly to
his psychological state and emotional settings in order to
create the optimal conditions to obtain the desired satis-
faction.

In general, under efficient organization event tourism is
one of the most profitable and dynamically developing
sectors of the economy. Therefore, the study of the fea-
tures and trends of the tourism industry as a fairly young
branch of recreation and entertainment, has an obvious
practical and theoretical meaning since it will certainly
promote the development of new promising tourist and
recreational services in different regions of Ukraine, in
Transcarpathian region in particular.

Recent research and publications analysis. Numer-
ous studies of both foreign and domestic specialists of
various fields, including economists, internationalists,
geographers, practitioners are devoted to the systematic
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study of the socio-cultural and, at the same time, socio-
economic phenomenon of tourism in its context to the
event tourism as well. In particular, a group of German
scholars consisting of E. Yettinger, B. Knause, R. Moser,
W. Halzbaur, M. Zeller comprehends the essence and
features of the organization and functioning of event ser-
vices and event tourism in general from the networking
with the public point of view , that is in the context of PR-
management.

In his turn, R.F. Jany, one of the Walt Disney Enter-
tainment Park's leaders, reveals the essence of events
from the standpoint of direct practice: how meet the client
expectations and/or give the most value to the events in
his life, in particular, in the context of recreational — edu-
cational approach. O. Shumovich, member of AmCham
and the international association of ISES, understands the
essence and features of the organization of event tourism,
taking into account the work of the scholars in the context
of behaviorism. In the end, the subject study of event
tourism and all that is associated with it are devoted to the
scientific research of I. Antonenko, G. Vishnevskaya,
Z. Gerasimchuk, V. Polischuk, A.Romantseva, . Smal
and many other thinkers and scholars. The scientists de-
vote considerable attention to the event tourism develop-
ment of the concept-categorical apparatus, the typology
and classification of the events, the analysis of the place
and role of tourism activity in the life of man and com-
munity, and the research methods improvement in the
tourism sector.

At the same time, there is a tangible request for an in-
depth study of the event tourism as an innovative direc-
tion of tourism activity in the scientific and especially in
business spheres. It should be done in view of the need of
an effective concept for the management development of
a promising tourism direction and, as a consequence, the
provision of balanced sustainable regions development as
tourist destinations.

Using a number of general scientific and special re-
search methods has contributed to the achievement of its
research objectives. In particular, it is about content anal-
ysis, which application allowed to study the available
statistics systematically and interpret the results adequate-
ly. The review-critical method has helped authors to form
a coherent vision of the situation regarding the state of
event tourism development at the level of a specific desti-
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nation, Transcarpathian region namely.

The implementation of this task was also facilitated by
using special methods, in particular the method of identi-
fying competitive advantages and the comparing the level
of competitiveness of the tourism sector. Of course, to
obtain the result of verified knowledge and conclusions,
the authors relied on general scientific methods in their
research. They are, for example, inductive in combination
with deductive, dialectical and historical-geographical
methods.

To establish a representative opinion of travel services
consumers, the authors had an express survey applying a
number of statistical methods of research.

Presenting main material. In Ukrainian scientific and
practical spheres, along with the concept of event tourism,
the terminological construct —"entertainment tourism" - is
used as its synonymic complement. However, according
to the authors, the use of the very concept of event tour-
ism is more effective in identifying a particular direction
in the tourism sector related to the provision of a number
of services, first of all, entertaining and at the same time
recreational, educational, as well as an option, psycho-
therapeutic. Since the concept of "event" has fixed an
informative content, which in a certain way overlooks all
possible range of functions, the realization of which is
able to provide event tourism. The language can be, for
example, about the same psychotherapeutic function,
which is realized as a result of purposeful filling of a
tourist trip by special measures, for example, elements of
moderately extreme sports, creation of extreme situations,
etc.

At the same time, the concept of event tourism is used
to define a purposefully organized system of entertain-
ments (events) or event + placement. On the other hand, a
marketing strategy aimed at achieving all potential eco-
nomic benefits from an organized events (activities) or
around events. At the same time, the authors are inclined
to the idea that it is worthwhile to distinguish between a
purposefully organized event or an activity and an event
that may turn out to be potentially attractive to tourism,
but it is caused by other motives or just naturally.

Thus, event tourism in general can be interpreted as a
kind of tourism focused on visiting a certain locality at a
certain time in case of particular organization, is connect-
ed primarily with an event, in our case — with a special
event. Thus, the main resource of event tourism is a spe-
cial event, for example, astronomical (sunset or some-
thing else), natural (animals migration) or other natural
one, unlike the purposeful one.

In the framework of this study, the authors make an at-
tempt to analyze the current state of tourism development
in Transcarpathian region as a tourist destination. The
analysis is based on the statistics and the results of the
express survey conducted among students of different
specialties of two leading universities of Ukraine: Kyiv
Taras Shevchenko National University and National Uni-
versity of Life and Environmental Sciences of Ukraine. A
group of 400 people was selected by random sampling,
following a 50/50 proportion by gender. Both universities
had roughly the same number of students, but there was a
clear difference in educational and professional prefer-
ences.

According to various statistics the recreational poten-
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tial of Transcarpathian region it is quite high both in abso-
lute terms and relatively to other regions of Ukraine. The
combination of natural, climatic and socio-cultural fac-
tors, as well as preserved architectural ensembles and
artistic heritage make the region a potentially interesting
tourist center. Moreover, there are a lot of powerful recre-
ational opportunities, resort areas on the Transcarpathia
territory. Provided the organization of the operation is
efficient, the event tourism is something new in the mar-
keting plan and, to a certain extent, extraordinary. It has
enormous potential to restore the interest in the given
destination of those who have already had that experience
of tourist trips toTranscarpathia, and to form the intention
to visit the area of those who have not been interested in
traditional forms of tourism to a sufficient extent so far.
At the same time, event tourism as a new direction of
economic activity can certainly contribute to the expan-
sion and diversification of the consumer segment of vari-
ous services, primarily related to tourist services. In par-
ticular, event tourism is likely to significantly expand the
age and socio-economic ranges of those who would like
to visit Transcarpathia as a tourist. The emphasis obvious-
ly should be on the fact that an effectively organized tour-
ism event in Transcarpathia can attract both local and
foreign tourists with practically unlimited financial oppor-
tunities. The latter, naturally, will promote among other
things the additional attraction of tangible funds for the
development of both socio-economic and socio-cultural
spheres of the region.

Meanwhile, the analysis of reports and statistics along
with the study of analytical reports and notes on the state
of tourism development in Transcarpathia, placed on the
pages of numerous regional periodicals and Internet por-
tals, as well as reference literature allow to make conclu-
sions that the tourism development in Transcarpathian
region is not paid proper attention by any level of govern-
ance (from regional to state one). Significant tourist-
oriented potential of the area is not used properly and to
the fullest extent. In particular, the vast majority of events
organized on the territory of the region are presented as a
strictly defined events of artistic, sporting, business or
other forms. In this way the recreational and entertain-
ment component of events is cut off and therefore the
potential for the development of the event tourism is ig-
nored.

So, a certain idea of the correlation between the exist-
ing tourist and recreational potential and the level and
status of the tourist destination development in Transcar-
pathian region can be formed through SWOT analysis.
Among the other conclusions that can be drawn from
comparative data in the table above, one should pay atten-
tion to the fact that event tourism can turn out to be an
effective means of balancing the benefits and risks of
tourism in Transcarpathia. Well-advertised events will
allow you to get a constant inflow of tourists without
overloading recreational areas and resources, thereby
ensuring their conservation and recovery.

As for the attractiveness of Transcarpathia as a tourist
zone from the event-tourism point of view, one can form a
certain idea thanks to the results of the express survey
mentioned above (see Table 1). Students, as representa-
tives of the younger generation and its mobile and fo-
cused part, in a way reflect not only the current state of
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affairs in the community but also certain perspectives and
tendencies inherent in society.

Approximately a quarter of students from both univer-
sities consider themselves to be tourists for the sake of
attending or participating in various events-festivals, etc.
At the same time, more than forty percent, again, students
of both higher schools prefer regional exploring tourism.
Among other things, this means that those who are ready
to visit a region systematically or repeatedly are about
twice less than those who make a one-time visit. It also
means that events are either not sufficiently publicized or
reporting of information about them is in need of better
quality, or events themselves are not of great interest for
various reasons (their irrelevance, improper organization
or conduct).
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But as for the choice of style and direction of events,
the opinions of the students of two higher educational
institutions are significantly different. Students of the
classical university prefer sports and entertainment —
26%, ethnographic and educational — 17% and cultural
and artistic — 16%. While students at the university about
life prefer gastronomy and eno-tourism — 21%, otherwise
they prefer to have a combination of just several events of
a different nature — 64%. There may be several reasons
for such a clear disagreement. But at the moment it is
important that event tourism should focus on a narrow
interest and a combination of measures that would imme-
diately satisfy several needs — cultural and artistic, ethno-
graphic, gastronomic, etc in particular.

Table 1. Rapid survey results conducted among students of two national universities - KTShNU and NUBIP

Options Election of students as a percentage of
the total number of respondents
KTShNU 400{NULESU
people 400 people

1. What attracts you the most in tourism?
1.1. Traveling to unfamiliar places, enjoying the scenery and architecture, gaining 41 42
new experiences
1.2. The tendency to travel since childhood 8 2
1.3. Opportunity to be a participant in entertainment events, including festivals 24 28
1.4. Opportunity to distract from the usual environment and everyday events (train- 12 23
ing, work, etc.)
1.5. Opportunity to get away in the company of the desired person 15 5

2. How do you choose the travel route?
2.1. I listen to the friends and acquaintances recommendations 4 8
2.2. I rely on a tour operator or organizer 37 12
2.3. | decide what cities (countries) or natural complexes | would like to visit. 26 34
2.4. | find out what events and activities | am interested in visiting 32 46
2.5. It is random, maybe something interesting happens 1 -
3. Are you ready to allocate time and money for a tourist trip for visiting various events (festivals, ceremonial cele-
brations, etc.)?
3.1 No, I'm not interested in mass events 54 23
3.2. Yes, | am attracted by festivals, other events 24 31
3.3. Hard to say, it depends on circumstances. 22 46
4. What events do you prefer?

4.1. Cultural and artistic 16 4
4.2. Sports and entertainment 26 8
4.3. Gastronomic and eno-tourism 10 21
4.4. Ethnographic and educational 17 3
4.5. Combining events of different character in one 31 64

5. Have you ever been to Transcarpathia?
5.1. Yes, I'm originally from Transcarpathia or the neighboring territories 5 2
5.2. Yes, I've travelled to Transcarpathia 32 16
5.3. Yes, | was in a particular locality for personal (health nature, visiting friends) or 2 2
business reasons
5.4. Yes, | was in a particular locality of tourist interest 7 4
5.5. No, I have never been to 52 76
6. What attracted you to Transcarpathia as a tourist? (percentage of those who made a tourist trip to Transcarpathia and

to the absolute number of respondents)

6.1. Interesting landscapes, good climate conditions 2/0,8 5/1
6.2. Interesting architecture (castles, buildings, city planning) 4/1,6 10/2
6.3. Possibility of walking, cycling tour, rafting on rivers, etc. 12/4,7 23/4,6
6.4. Interesting events and festivals 8/3,1 15/3
6.5. Possibility to combine types of holiday 74/28,9 47/9,4

As for Transcarpathia as a tourist destination, about a
third of students are interested in it: 39% of students of
KTShNU and 20% of students of NULESU. This is obvi-
ously a relatively low figure, considering that students are
not the most mobile part of the youth. Naturally, accord-

91

ing to such results, the general situation in the state is also
visible — a significant part of the population can spend
very limited resources on tourism.

As for the attractiveness of Transcarpathia as a vector
of tourist aspirations, the figures in absolute percent indi-
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cate that it is interesting because it combines several op-
tions for satisfying tourist expectations at once. But as for
the first-rate interest in various events (in particular festi-
vals held in Transcarpathia) there is a very wide area to
work on.

Meanwhile, the most famous events in Transcarpathia
region are gastronomic and ethno-gastronomic festivals.
They are held almost all the year-round. The program of
these events is gradually filled with various entertaining
elements in order to achieve maximum tourist satisfaction
over time taking into account their individual requests and
expectations.

Of course, one of the main goals of holding events of
this format is the popularization of local culture, atmos-
phere and traditions. Various festivals, considering event
tourism, serve as a popularization of the region to create
an additional positive image of the destination. In addi-
tion, most festivals are characterized by systematic and
regular happennings, which creates additional grounds for
attracting a constant both local and foreign tourists inflow.

Gastronomic and ethno-gastronomic festivals in their
essence have unlimited resource potential as they usually
combine several national cuisines at once. The latter al-
lows you to satisfy the gastronomic expectations of the
most demanding tourists, regardless their age and social
status. Such festivals are often of international im-
portance, which allows to attract foreign tourists and
foreign organizers. As a result, there is an experience
exchange regarding event tourism and recreational poten-
tial development in particular.

Conclusions. Today event tourism is one of the most
promising alternative types of tourism which is character-
ized by practically inexhaustible resource potential. Espe-
cially considering that the vast majority of the territory of
Ukraine is not marked by historical, artistic and, moreo-
ver, architectural attractiveness. This is especially true
about the central and eastern regions of Ukraine. There-
fore, under the conditions of proper and effective special
events organization, it is possible to ensure the develop-
ment of tourism events, tourism in general and recreation

even in those depressed regions with limited recreational
potential. In this case, however, we must also consider the
fact of the local population culture in terms of attitude
towards tourists. We must take into account the readiness
of residents of touristly unattractive regions to reconsider
their behavior patterns in order to create a friendly atmos-
phere in the city or village. The absence of such an at-
mosphere seriously spoils the tourists' impressions about
the place of their stay.

As for event tourism development in Transcarpathia
region, considerable potential is evident due to the availa-
bility of favorable conditions and circumstances such as
the mild climate, beautiful natural landscapes, unique
historical and cultural heritage, originality, atmosphere
and authenticity, etc. At the same time, the border area of
the region contributes to the establishment of interaction
and exchange of tourists between neighboring states. In
addition, cooperation with European countries allows to
organize special events of international importance that
will promote new jobs, infrastructure development,
transport routes and prosperity of the region as a whole,
while creating a positive image for tourist destination.

At the same time, the active development of event
tourism in Transcarpathia region is limited due to the lack
of attention to the exceptional measures taken by the
local, district, regional and state levels of government.
This leads to significant problems related to regular fi-
nancing, development of schemes and programs for event
tourism as a promising industry and generates a range of
threats.

Today one of the most widespread events systematical-
ly practiced in Transcarpathia region, are the festivals.
Considerable popularity and interest among tourists are
caused by special events related to gastronomy. Every
year holiday-makers are attracted by the opportunity to
visit a new or an annual event that allows them to enjoy
traditional cuisine and experience the atmosphere of
Hutsul and other ethnic cultures and a number of positive
emotions.
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