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AHoTauis. Y cTaTTi CTBOPIOETHCS KOTHITUBHA KapTa Cy4acHOT'O aHTJIOMOBHOTO TaCTPOHOMIYHOTO PEKIaMHOTO TUCKYPCY, L0 KOH-
LIEHTPYE OCHOBHY PEJICBAaHTHY JJIsI MPEICTABHHUKIB aHIIIOMOBHOI €THOCHIIBHOTH iH(OpMAILif0 B i )KUTTEBIH cdepi. 3 1iero MeTOI0
BCTAHOBIIIOIOTECSI Ta 32 JJOIIOMOTOIO JIIHT'BOKBAHTHTATHBHUX METOJIB CTATHCTHIHO BepH(DIKYIOTHCS CHCTEMHI 3B’SI3KM MIK CKJIazo-
BUMH KOHIENITOCHCTEMH CYYacHOTO aHTJIOMOBHOTO I'aCTPOHOMIYHOTO PEKIAMHOTO JUCKYpPCYy — NUCKYPCOTBIPHHMH KOHIIEITaMH-

ABTOXTOHaMH.

Knrwwuosi cnosa: xonyenmyanvuuil npocmip, 2acmpoHOMIMHUL QUCKYPC, KOCHIMUBHA KAPMA, KOPeIAYIUHUL AHANI3, KOHYENnm.

Beryn. V JTHTBICTHYHHX Tpamsx OCTaHHIX POKIB CIIO-
CTepiraeMo HaMaraHHs BYEHHX HAONM3UTHCS [0 pO-
3YMIHHS CIIOCO0IB 30epeKEHHS Ta BIATBOPEHHS y pi3HO-
TUIHUX CTPYKTypax penpe3eHTalil 3HaHb JIIOAWHH IPO
CBIT, IO Y3araJibHIOIOTBCS y TOHATTSIX KapTUHU CBITY,
JIUCKYPCY, KOHILIENTY, KOHIENTOC(hepr Ta KOHLEITOIOJI,
KOHIIENITOCUCTEMH Ta KOTHITHBHOI KapTi Tomo (B. I. Ka-
pacuk, O. C. Kyopsikoa, A. I1. Mapruniok, A. M. Ilpu-
xoneko, FO. C. Cremanos, R. Jackendoff, G. Lakoff ta
iHmi). BinmoBinHO, aKTyaJdbHICTH JAOCTiI:KeHHSI 3YMOB-
JIeHa 3arajbHOIO CIIPSIMOBAHICTIO CYYacHOI JIIHTBICTHKH
Ha pO3MIAI KOHIENTYalbHHX (EHOMEHIB Ta cdep ix
¢yHKIiOHYBaHHS. MeToI0 CcTaTTi € CTBOPEHHS KOTHITHB-
HOi KapTH Cy4acHOTO AaHTJIOMOBHOTO T'aCTPOHOMIYHOTO
pexnamuoro auckypcy (mami CATPJI) sk yHaO4YHEHHS
HAOro pPEeKOHCTPYHOBAHOI'O KOHLENTYalbHOTO IMPOCTOPY.
IIpenmerom mocmimxenns Buctynae CAI'P/], a o0'ektom
— HOro KOHLENTOCHUCTEMA, PENpe3eHTOBaHa MHOXHHOIO
cneuudiyHUX JUCKYPCOTBIPHUX KOHLENTIB Ta MIKKOH-
LENTYyaJIbHUX 3B A3KIB.

Marepianom [uist goCiiKeHHST 00paHO TEKCTH cydac-
HOi aHIJIOMOBHOI TaCTPOHOMIYHOI peKJaMH, IpEICTaB-
JICHI Ha IHTepHeT-pecypcax (baHepaX, TeKCTOBHX OJIOKax
CylepMapKeTiB, MiHi-caiiTax).

Tumm quckypey, sK 3pa3KH MOBEAIHKH Y TEBHUX cde-
pax OKWTTS JIFOJUHH, BHU3HA4YE€HI KOMYHIKaTHBHO-
NparMaTHYHUMHM 3pa3kaMH MOBJICHHEBOI JiSUIHOCTI, L0
MPOTIKAIOTh B TIEBHIN COIiayibHIi cdepi, Hapa3i mepeTBo-
pWINCHh Ha MPHUBAOIMBHI 00’€KT 3alliKaBJICHHS IUCKYP-
COJIOTIB Ta KOTHITHBICTIB. XapuyBaHHS € ICTOTHOIO 4Ya-
CTHHOIO XHTTS JIIOAWHH, @ TOMY TI'aCTPOHOMIYHHWIl IuC-
KypC € OJIHI€I0 3 BOXIMBUX CKJIQJIOBHUX JTUCKYPCY JIOJH-
HU. BYeHi BiIHOCHO HEIAaBHO 3aliKaBWIINCh BHBYEHHSIM
TacCTPOHOMIYHOTO JIUCKYPCY, 30CEpEIUBIINCH HacaMmIle-
pen Ha JOCHIIDKEHHI WOTO CTPYKTYpH, CYO €KTIB,
(GyHKIIN, 03HAK, CEMIOTHKH Ta mparMatukd (I 01oBHUIIE-
ka H. B., 3axapos C. B., 3emceka A. 0., Onsuuu A.B.).
[Tompu mOCUTH peTeNbHUNA JIHTBICTHYHUN aHami3 cydac-
HOTO aHTJIOMOBHOT'O TaCTPOHOMIYHOTO JUCKYpCY, Hapasi
BIJICYTHI pO3BiAKH, SKi O NMpenCTaBWIM HOTO KOHIIENTY-
aJBHUMA TPOCTIP, a TAKOK KOHIENITyalIbHUH MPOCTIp HOTro
MiBUIB, OJHUM 3 KX BBKAEMO CYYaCHUH aHTIOMOB-
HUH racTpoHOMiuHMH peknamuuii auckypc (CAI'PH) —
MUCJICHHEBO-MOBJICHHEBY [iSUIBHICTB, MOB’sI3aHy 3 IIOITY-
JSIpU3alLi€l0 TacCTPOHOMIYHUX YNOJ00aHb 1 Tpaguuiil y
Cy4acHOMY aHTJIOMOBHOMY €THOIPOCTOPI.
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lactponomiunmit muckypce Omsana A. B. BU3HaumB,
“SIK €THOKYJIBTYpHHUI (DEHOMEH B paMKaxX KOHIICITOJIOTI],
JucKypceotorii Ta minrsocemiotuku” [9, €. 167]. Ha ngym-
Ky JIIHTBICTa, B Cy4aCHOMY CYCIIIBCTBI i’Ka CTBOPIOE KO-
THITUBHY CHCTEMY €THO-OPi€HTOBAHUX LIIHHOCTEH 1 KyJIb-
TYpHHUX JOMIHAHT, SKi MOEIHAHI MiX COOOK CHLUIBLHOIO
I7ICEI0 TaCTPOHOMII, TOOTO BXKMBAHHS 1XKi Ta MiATPUMKHU
KHUTTE3NAaTHOCTI JroauHK. Ll cucrema ckianmaerscs i3
3HaKiB, CTBOPCHHX UITKOIO i€papXi€lo, Ta Ma€ CBOIO
JHTBICTUYHY IHTEpPIpETAIi0, KA IPUBOIUTH BUCHHUX [0
BHCHOBKY IIPO IPaBOMIPHICTh PO3IIISLY TacTPOHOMIYHO-
T0 JAWCKYPCY SK OKPEMOi JIIHTBICTUYHOI MpoOJieMH [TaM
camo, c. 200].

bepyun no yBarm BHKJIafeHE, BBaKA€MO, IO Mpea-
crapneHHs kourenrocuctemu CAIPJ[ y Burmsaai #oro
KOTHITHBHOI KapTW JacTh 3MOTY BHSBUTH 1 NPOJIEMOH-
CTPYBATH i€papXir0 KOHIICNTIB, MPOCIIAKYBATH TUHAMIKY
iX KOpEeIAIlil, SKi 3arajJioM YTBOPIOIOTH CKIAJHUIN Oara-
TOPIBHEBUI KapKac PEJEBaHTHOTO 3HAHHS, B SKOMY KOX-
Ha CKJIaJI0Ba 3aiiMa€e CBO€ MicCIie Ta BiJirpae NeBHY poJb.

Ha nymKy KOTHITHBICTIB, YHOPSIKYBaHHS iH(oOpMarii
Ta Tl TWomaiblma iHTEpHpeTamis BiZOYBA€THCH ILIIXOM
KOHCTpYIOBaHHs (construal) Ta kapTyBaHHsA (mapping).
[Tix KOTHITHBHUM KapTyBaHHSM pPO3YMI€TbCS MPUKIAIHA
aHANITUYHA  METOJNWKAa  BUBUEHHA  OCOOMMBOCTEH
IHIUBIIyaJbHOTO MHCJICHHS, 110 BHHHMKIA B MEXax Ko-
THITHBHOI ncuxomnorii. Ii MPUXWIBHUKM BBAXAOTh, IO
TaKUM HIISIXOM MOXKHA IOSICHUTH TOBEIIHKY JIIOJUHU 32
pi3HHX 0OCTaBHH, 1 10 KOTHITHBHE KapTyBaHHS JI03BOJISIE
3 BHCOKHMM CTYIIEHEM BipOTiJHOCTI MPOTHO3yBaTH BHOIp,
AKui 3MIHCHUTL Ta UM iHINA JOMWHA. meThes po  To-
LOIYK B CTPYKTYpi JIOJICBKOTO MMCIICHHS Mi3HABaJIbHUX
0a30BUX KOHCTPYKIIiH, B MeXaX SKHAX BIIOYBa€TbCSA OC-
MHUCIIeHHsI peaibHoi iHdopmarii [5, ¢. 180].

CaM TepMiH «KOTHITMBHa KapTay, 3alpOIOHOBaHMI
1948 poxy B po0OOTI aMepHKAaHCHKOTO IICHUXOJIOTa
E. Tonmmena «KorHITHBHI KapTH y IIypiB i JIOAWHNY, BH-
HHUK 3a[0Br0O 0 MOSIBH KOTHITHBHOI JIHTBICTUKHU. Y Hal-
3arajJpHIIIOMY 3HAu€HHI KOTHITHBHA Kapra e
MPOMiXKHA JIaHKa, 10 3’ €HY€ JIBi TICXOJIOTIYHI CKJIaJ0Bi
— noBeninky 1 mucnenns (JI. Jlesi-bpronb, C. MockoBiui,
Y. Ocryn, A.IlaiiBio Ta iH.). Po3BuHyBmHCH i3
HOMIHAaTOpa KapTH MICHEBOCTI K BHYTPIIIHBOTO
1iticHoro o0pasy nmpocTopy, TepMiH ,,KOTHITHBHA KapTa”
NIepEeTBOPUBCS Ha II03HAYEHHS ,,BHYTPIIIHBOI KapTHHU
CBITY” — cucTeMH 00pa3iB (ysSBJIEHb IPO CBIT Ta MicUe y
HBOMY JIIOAMHHM), 3B’SI3KIB MK HUMH Ta IOPOJDKYBAHHX
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HUMH JKUTTEBHX TO3WIIN JFOACH, iX I[IHHICHUX Opi€HTa-
wiif, IPUHLKIIB YuCcIeHHUX cdep aistibHocTi [3]. Lst kap-
THHAa  CBITY €  IHOUBIIYyali30BaHOIO  KYJBTYPHO-
ICTOPUYHOK 023010 CIPUHHSTTS, BH3HAYA€ CBOEPITHICTH
inTeprperanii noaii 1 sBum. Cy0'eKTOM KapTHHH CBITY
Moske OyTH SIK IHAWBIA, TaK i COmiaidbHi CHUIEHOTH.

Hocmimkenns konunenrocuctremu CAI'PJI BBakaemo
JIOTIYHUM 3IIMCHUTH 3a Takol Mporexyporo: 1) BcraHo-
BHTH 1 CTaTUCTUYHO BepU(iKyBaTH TUCKYPCOTBIpHI KOH-
nentu-aBToXToHu CAT'P/I; 2) BCTaHOBUTH 1 CTATUCTUIHO
MiATBEPAUTH 3B'SI3KA MK HUMH, BU3HAUHTH SIKICTh LIUX
3B’s3KiB; 3) BCTAQHOBJICHI 3QJIGKHOCTI YHAOYHHTH y KO-
raituBHIN kapTi CAT'P/I.

Buxonanns 1. 1) [14] mo3Bosuno, iHBEHTapH3yBAaBIIN
TEKCTH, CEMaHTHYHO 3rPYyMyBaBLIM BepOai3aTopH BCiX
KOHLENTIB Ta 3JIyYMBIIM JIHTBOCTATUCTUYHI METOTH
(xputepiit y? Ta xoedinient K), BcraHoBUTH 49 IHCKYp-
COTBIpHHUX aBTOXTOHIB 3 14 OCHOBHHX (DYHKITIOHAIEHUX
JIOMEHIB, SIKi BB&KAEMO CTPIKHEBUMH E€IIEMEHTAMH KOH-
uentyansHoro npocropy CAI'PJl — “xoHuentyaibHUMU
KOHCTaHTaMHU JHUCKYpCY, JOMIHAaHTHUM (THIIOBHM,
XapaKTepHUM, BHCOKOWMOBIpHUM, IPOTHO30BaHUM) i
peryispHO peaitizoBaHuM HabGopom kourenTis” [12, C.
272].

OpHaK, OCKUIbKH JIUIIE ,,aHaJI3 CHOJIYYyBAaHOCTI KOH-
LEMNTIB, ... I03BOJISIE BUOYAYBaTH Ty KapTUHY CBITY, LIO
XapakTepHa OyaeHHi# cBimomocti” [15, €. 59], BBaxaemo,
10 HACTYITHUM KPOKOM € BUSIBJICHHSI CHCTEMHHX 3B’SI3KIB
MDK aBTOXTOHAMH.

[x BCTaHOBNEHHS 37iliCHIOBANOCS HAa OCHOBI TaKHX
MipKyBaHb. BimoMo, 10 CIOJYYHICTH CJIiB MOTHBOBaHa
CceMaHTHYHUMH BiactuBocTsmu [1, 2, 13], a «ko-
THITUBHICTH 3B’SI3KiB MK 00’€KTaMH JIHCHOCTI CIIpHYH-
HIOE€ OJIM3BKICTh PO3MIIIEHHS y TEKCTI MOB'I3aHUX 3a
cmuciom ciiB [4]. Bee me HamToBXye Ha MPUIYLICHHS,
[0 PO3IJISL CYMiCHOT 3yCTPIBAaHOCTI BepOastizaTopiB KOH-
LENTiB, iX ,,cycificTBa” y TEKCTI MOXE BIITBOPUTH peJie-
BaHTHUI ()parMeHT MOBHOI KapTHHU cBiTy. Jloriunum 3a
TaKOTO YSIBJICHHS CTa€ BHU3HAYEHHS Map aBTOXTOHIB, MIX
SIKUMU 1ICHYE CTATUCTHYHO MiATBEPKEHUI 3B 30K. Bu-
SBUTH WOro0 MOMKHA 3a JIOTIOMOTOI0 KOPEJALiHHOTO
aHamizy, SKAH (QIKCye XapakTepHy M JHTBICTHYHUX
SIBHI KOPEISIIHHY (CTATUCTHYHY) 3aJIC)KHICTb.

3ynuHEMOCE Ha IIbOMY AokjianHime. [Ipocra miniiiHA
kopessiisg [lipcona (r) mepemdayae, mo 3i 30UTHIICHHSIM
3HaYeHb OJIHI€T O3HAKH 30LIBLIYETHCS 00 3MEHIIYEThCS B
MEBHOMY IOPS/IKY 3HAa4eHHs iHIIOT o3Haku. SIKiio 3Ha-
YeHHsI 000X O3HAK XapaKTepU3YIOThCS 30UIbIIECHHSIM, TO
MOBa iiJle TIPO NO3UTHBHY KOPEJIALiI0, SKIIO X il Xapak-
TEPU3yIOTh 3BOPOTHI BiJHOILIEHHS, TOBOPATH PO Hera-
TUBHY KOpEJALio. 3HaueHHs KoedillieHTa Kopemsii Mo-
KYTh BapitoBaTHcs Bif +1 mo -1, BKa3yroUYu Ha CTYIIiHb
3B’S3Ky MIK SIBHIIAMH: YMM OJIVDKYE 3HAYCHHS HAOIH-
KAETBCS 7O HYJS, THM MEHINA 3aJeXHICTh; 3HAK HpHU
bOMY TI03HAYa€e xapakrtep 3B’s3ky [15, €. 82]. [dns 06-
4yuCIIeHHA KoedilieHTa KOpemslii BUKOPHCTOBYETHCS

¢dopmyna
YN -Y) o
(X=X (% -y)
ne I — koedilieHT TiHIHHOT Kopesmii, 2 — cyMma oxep-
JKaHWUX BEJIMYHH, X; — 3HAYCHHS IEPIIOi O3HAKH, )i — 3Ha-
YEeHHS JPYroi O3HAKH, X — CepenHs BEIMYMHA 3HAYCHD
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IepIIO] O3HAKH, Y — CEPEAHS BEIMYMHA JUIsL APYroi 03-

HaKH.

VYHUKHEHHS! BUIIQJAKOBUX BEJIMYMH 3a0e3MeUyeThCS

BU3HAYCHHSIM 4YHCJIa CTYNEHIB CBOOOIM — YHWCa Hesa-

JISKHUX BEJMYMWH, 1[0 OEpyTh y4acTb B YTBOPEHHI TOTO

9l iHIIOTo mapamerpy. Llel moKa3HUK JJIs KOPeJIiiHo-
TO aHaJi3y BU3HAYAETHCS 32 (HOPMYIIOI0
df =(r -1)(c-1):

Jie I — KUTBKICTh PSAAKIB y TaONHIl, ¢ — KUIBKICTh CTOB-
munkiB. KpuTnaHi 3Ha4eHHS KoedilieHTa KOpesmii mpu
pisHMX TmMOKasHWKax cTymeHiB cBoGoam df Ta pisHux
piBHAX 3HauuMocTi P 3adikcoBaHi B CHeLiaJbHUX Ta0-
nuipix (Perebyinis).

Yucno cryneHiB cBOOOIM B HAIIOMY BHIIAJIKY CKJIAJAE
49 — 2 = 47. Ilpu df = 47 MiHIMaJIbHO 3HAYYIIMH
koediuienT xopemsuii pisuuii 0,28 (P = 0,05) ado 0,37 (P
= 0,01) [8]. HaBezeni cTraTuCTHYHI aKCIOMH JO3BOJISIOTH
BBAXKATH, 1[0 BEIWYNHA KOoe(]imieHTY KOpeIsIii, BUIIa 3a
0,37, mo3Hayae CHIIBHUHA 3B’SI30K MK IOCIHIKYBaHUMHU
enmemeHTamu, BemmumHa Mixk 0,28 mo 0,37 xapaxrepu-
3Y€THCS CEPEHIMU 3B’ A3KaMH, a IMOoKa3HUKU MeHie 0,28
€ SJICMCHTAaMH 13 HE3HAYHOIO CUJIOIO B3a€EMO3B SI3KY.

3niACHUBIIM MiAPaXyHKH B OMUCAHUH CIOCIO, MU 3a-
¢ikcyBanu 'y CAI'P/l Taki cuipHI KOHIENTyalbHI
3g’s3ku: DAIRY PRODUCT — NUTRITION (0,58),
WINE - COUNTRY (0,84), BRAND — BEER (0,76),
FAST FOOD — BRAND (0,83), INGREDIENT — BAK-
ERY/CANDY (0,65), BAKERY/CANDY - TASTE
(0,42), INGREDIENT — JUICE (0,50), BRAND — COF-
FEE (0,93), SOFT DRINK — DIET (0,82), WATER —
NUTRITION (0,76), BABY FOOD - AGE (0,53), BABY
FOOD — NUTRITION (0,67), BRAND — PET FOOD
(0,39).

CepenHi KOHIENTYalbHi 3B SI3KH IEMOHCTPYIOTh Hapu
RECIPE — INGREDIENT (0,29), INGREDIENT
SAUCE (0,31), SMOOTHIE - INGREDIENT (0,28),
SMOOTHIE - HEALTH FOOD (0,34), MEAL -
SNACKS (0,36), TRADITIONAL MEAL - MEAT
(0,36), TEA — COUNTRY (0,35), PET FOOD - IN-
GREDIENT (0,32), BABY FOOD - INGREDIENT
(0,33), DAIRY PRODUCT - FLAVOUR (0,28), JUICE —
NUTRITION (0,29), TEA — TRADITIONAL MEAL
(0,30), TEA — FLAVOUR (0,34), ENERGY DRINK —
BRAND (0,35), TEA — TYPE (0,36), SEAFOOD AND
FISH — FROZEN FOOD (0,28).

CiaOKi KOHIENTyallbHI 3B’A3KH 3a()ikCOBaHI MIXK aB-
toxtoramu SAUCE — RECIPE(0,20), SPICE — CUISINE
(0,11), OUTDOOR MEAL - MEAT (0,13), MEAL -
WINE (0,24), OFFER — FOOD (0,27), SMOOTHIE —
INGREDIENT (0,24), COFFEE — TYPE (0,15), FRUIT —
SMOOTHIE (0,17), VEGETABLE — FROZEN FOOD
(0,25), FRUIT — FROZEN FOOD (0,16), PASTA — CUI-
SINE (0,19), TEA — DIET (0,27), SEAFOOD AND FISH
— TINNED FOOD (0,23).

AHaii3 3acBiguye, IO 3-MIOMDK MAaJiTPU KOHIICTITIB
Hai6Oinp npoaykruBuumu €. BRAND (4 cunpHux, 1
cepenniit 38’s3ku), INGREDIENT (2 cumsnmx, 5 ce-
pennix ta 1 cnabkwuii 38’s3ku), NUTRITION (3 cunpanx
3’s3km Ta 1 cepenniii 38 s3ku), TEA (4 cepennix ta 1
cnabkuii 38’s13km), TRADITIONAL MEAL (2 cepennix
38’s3km), RECIPE (1 cepenniit i 1 crmaGkuii 3B’s3KH),
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FROZEN FOOD (1 cepeaHiii i 2 cnabkux 3B’s13ku), BA-
BY FOOD (2 cunpHux Ta 1 cepenniii 38’ 13KH).

OnHak MOKa3HUK CHIIM 3B’SI3KY MK aBTOXTOHaMH HE
PO3KpHBAE IX CMHUCIIOBE HABAHTAXKEHHS, SIKE MU MOXXEMO
CIOCTEpIraTH JIMIlE B IEBHOMY KOHTEKCTI, aJKe TUIbKU B
KOHTEKCTI MOKHA 3pO3YMITH CYTh Ta THI BiJIHOUICHb MiX
KOHCTUTYEHTaMHU. 3B‘S3KH MK KOHIENTaMu (HOpMYIOTh
HOBHH CMMCJ, SKMH MOYKHA BH3HAYMTH JIHIIE JIOTIKO-
CEMaHTHYHUM aHaii3oM. KoHmenrtyansHi 3B s3ku 30ara-
YYIOTh 3MICT i HAalOBHEHHS KOHIICNTIB, IO 3HAXOAWTH
CBO€ BepOalibHE BTUICHHS y KOHOTAILIAX KIIOYOBUX CIIiB
[1, c. 156].

[Tonpu BHOKpEMIICHHS! AOCIIIHMUKAMHU DPi3HOMaHITHUX
THUIB MDKKOHIENTyadbHUX Bimnonrens [10, ¢. 178]; [12,
C. 250], noriko-ceMaHTHYHUI aHai3 KOHTEKCTiB (00Cs-
oM, SK MpPaBWJIO, B MEXKaX JiaJoriyHOi €THOCTI) i3
BpaxyBaHHSIM CMHCJIOBUX JWUCKYPCUBHHMX peanizamiil ix
BepOamizaTopiB  Ja€ MIACTaBM  CTBEPIKYBaTH, IO
HaOLIBPII BIPOTIMHUMH € BiTHOIICHHS MEPETHHY (BKIIO-
4eHHs — ,,X € Y”’), koopauHamii (piBHOmIHHOCTI — ,,X =
Y”), cnimyBanHs (HachmigkoBoCTi — ,,X — Y’) Ta kay3amii
(ctiprramHeHHS — ,,X => Y”).

3adikcoBaHNMH y HAHOMIKYMX IUCKYPCHUBHUX KOH-
TEKCTaX € TakKi 3B'S3KU:

- cyOOpaMHATHBHI (I INOPAAKYBAHHS, IMIUTIKAIIi{):

a) Ha TJi Tinepo-TiMOHIMIYHUX BIAHOIICHb Y JTOMEHI,
nanpukiaag: CAT FOOD e “Dka mis tBapun” (From beef
and chicken to lamb and rabbit, we're sure your cat will
love the tasty textures and yummy flavours in this
assorted pack of Felix cat food); BABY FOOD e
“openn” (HIPP potatoes, pumpkin and mixed vegetables
with chicken in a herby tomato sauce); TINNED FOOD
€ “npoayktu xapuysanus” (Peach Sices in light syrup.
Princes Peach Sices are freshly harvested and packed at
source to ensure a perfect taste); INGREDIENT e “dacr
¢byn” (Vegetarian Burgers made with Mushroom, Rehy-
drated Textured Soya Protein and Spinach. Wonderfully
tasty. High protein and fibre. Low saturated fat. Vegetar-
ian Society approved);

0) Ha TVIi BHYTPIIIHHOJAOMEHHOT KOHIENITYaIbHOT KO-
pemsiii: BRAND e PET FOOD (Cod, Plaice, Salmon,
Tuna The perfect variety pack for fish-loving felines! Our
delicious FELIX. As Good As It Looks Adult Cat Ocean
Feasts in Jelly include the mouth-watering tastes and
textures of cod, plaice, salmon and tuna); SEAFOOD
AND FISH € FROZEN FOOD (A frosted mix of cooked
mussel meat, raw peeled king prawns and raw squid
rings. Ready to cook. Responsibly sourced); BRAND e
COFFEE (9t back, enjoy a break and live thereal Italian
taste experience with Prontissimol Cappuccino Cremo-

Czech hops. A fine hoppy, dightly fruity aroma. A
refreshing, well-balanced and smooth taste. Enjoy a
Saropramen on its own or as a delicious partner to
hearty meat dishes such as pork chops or steak stew);
PET FOOD < INGREDIENT (Butcher's is a complete
and nutritious pet food for adult dogs. A clean bowl every
time! Fit as a butcher's dog. Complete & balanced. All-
natural meaty goodness. Free from wheat gluten); BABY
FOOD e INGREDIENT (Hipp Apple Puree Mixed with
Rice. Organic. Ideal first food. No added sugar — contains
naturally occurring sugars. Gluten free); PRICE e
FOOD (Subway offers a selection of footlong sub sand-
wiches for $4.99. That's $1 under last January's footlong
offer, although that was good on all sandwiches. You can
choose black forest ham, meatball marinara, spicy Ital-
ian, cold cut combo, or veggie delite); BRAND € FOOD
(Philadelphia cream cheese, because it can’t be replaced
with anything else when it comes to making a
cheesecake); NUTRITION e FOOD (Wendy s New Spin-
ach Chicken Salad. If this doesn’t get you to eat more
spinach nothing will. Fresh romaine with baby spinach,
chopped egg and bacon, plus tender whole chicken breast
fillet and a delicious sweet and sour bacon dressing with
only 25 grams of fat. Enjoy); BABY FOOD e
NUTRITION (Yummy Wafer Wisps Pumpkin &
BananaOrganic and natural. Perfect for teething.
Certified agriculture biologique. No added sugar —
contains only naturally occurring sugars. No added salt.
No artificial colours or flavours.What's Inside? Contains
organic fruits and vegetables blended together with
ancient grains with nothing added, not even sugar or salt.
Who am | for? Everything inside is suitable from 6
months. Each handy individual is great for children on
the go, family days out and even lunch boxes); BABY
FOOD e AGE (Fortified muesli with oats, plum and ap-
ple for babies from 10 months.With our tailored blend of
ingredients. Varied texture. Natural wholegrains. Just
add milk);

- xoopmauHaii: FAST FOOD = BRAND (McDonald's
Corporation is the world's largest chain of hamburger
fast food restaurants, serving around 64 million custom-
ers daily in 119 countries); HEALTH FOOD
NUTRITION (Eat like you mean it. Say no to
preservatives. And believe in naturally nutritious nutrition
bars) (Kind bars — particularly the Nuts & Spices line —
are some of the best options available across the board.
This one is packed with healthy omega-3 fatty acids and
vitamin E thanks to the almonds, peanuts, cashews, and
walnuts); RECIPE = INGREDIENT (Chocolate and but-
termilk sponge, layered with salted caramel_buttercream

0);

B) Ha TJI MDKIOMEHHO! KOHIENTYaJbHOI KOpENsIil:
MEAL e SNACK (Fallow this helpful recipe to make
your next movie night with friends a hit. Gather your
fellow movie-lovers and enjoy one of your favorite films
with the classic big cheese snack, cheezit); SOFT
DRINK e DIET (Sparkling Low Calorie Soft Drink with
Vegetable Extracts with Sweeteners. A carbonated no
added sugar lemon flavoured soft drink with sweeteners.
Contains naturally occurring sugars); BRAND € BEER
(Saropramen is a traditional Czech pilsner, brewed with
passion using the finest ingredients including premium
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and decorated with dark chocolate); WATER = NUTRI-
TION (Carbonated spring water. Sparkling spring water.
Drawn from organic land. Good shopping guide — ethical
company. Our natural water is drawn from the Ochil
Hills, Perthshire, from land certified organic by The Soil
Association. Feel full of the joys with refreshing spring
water that's as pure as can be); TEA = TRADITIONAL
MEAL (English Breakfast 50 Tea Bags Foil sealed for
freshness. Golden & well rounded. What does it taste
like? It's a tea with a lot of body and a light finish. Where
does it come from? We get to visit tea gardens all over the
world to find the best teas for our English Breakfast);
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TEA = TYPE (Pure Green A pure, easy-to-drink green
tea that does not compromise on taste or quality. Special-
ly blended to create a cup that is fresh, smooth and fra-
grant. Quality green tea can give you the most rewarding
taste experience and sense of harmony. This tea wil help
you feel healthy and light);

- cmigyBanas: INGREDIENT — JUICE (Smooth
orange juice from concentrate, refreshing and 1 of your 5
a day. It's because our orange juice is sgueezed from
hand-picked oranges that it's so very, very juicy and very,
very refreshing. Our freshly sgueezed orange juice is
made from oranges that have been grown for flavour. The
hand-picked fruit arrives in the UK where it is squeezed
and bottled. We don't pasteurise our freshly sgueezed
orange juice so drink it straight away and enjoy the in-
credibly zesty, fresh citrus flavour of a freshly squeezed
juice); DAIRY PRODUCT — NUTRITION (From cows
who enjoy an organic diet on farms with high welfare
standards. Good Food — Semi-skimmed organic milk,
sourced from West Country farms who work to high
standards of animal welfare, quality and care for the en-
vironment. Good Farming — Organic farming promotes
high animal welfare standards and encourages animals to
forage and graze as nature intended); WINE — COUN-
TRY (Gently bubbly with delicate crisp apple and grape-
fruit flavours, this special selection classic Italian fizz
from Veneto makes a refreshing apéritif. Italia is one of
our best-selling Italian wines and Prosecco one of our
fastest-growing sparkling wines. The epitome of the Ital-
ian natural flair for style, thisis elegant and refreshing.
Alc Vol: 11.50%Wine of Italy. Gently aromatic, with
crisp, delicate, fresh citrus fruit flavours — a classic Ital-
ian fizz from Veneto. A wine with natural Italian taste and
style); SMOOTHIE — HEALTH FOOD (A pasteurised
blend of apple, pineapple and lime juices with apple,
pear, kiwi, kale and fennel purées. Tasty and healthyand
no added sugar or water!); TEA — COUNTRY (Our
next stop is the beautiful Si Lankan highlands, for tea
leaves that add a real depth of flavour to the blend. A
worthwhile journey for a truly great cup of tea. What
makes this tea different? We only use high-grown Ceylon
in our English Breakfast for the full depth of flavour);
ENERGY DRINK — BRAND (Energy drink. Red Bull
Energy Drinks 8 can multipack. Red Bull Energy Drink is
a functional beverage providing wings whenever you need
them. It is perfect when you are on the road, during lec-
tures and study sessions, at work, whilst doing sports,
playing video games or going out day and night. This
forms part of Red Bull's energy drinks range);

- kay3amii: INGREDIENT => SAUCE (Tomato sauce

Half of fresh milk. Individual 47g chocolate bar — perfect
for an afternoon trea.); TRADITIONAL MEAL =>
MEAT (Dreams come true. Buy a bird similar to a
chicken, but larger, with sweet potatoes or yams, and
cranberries jelly); DAIRY PRODUCT => FLAVOUR
(Activia strawberry yogurts. Yogurt with Fruit Exclusive
bio live yogurt cultures. Suitable for vegetarians); JUICE
=> NUTRITION (Tastes good, does good. Thisjuiceisa
source of Vitamin C which contributes to the normal func-
tion of the immune system. Enjoy as part of a healthy life-
style, very nutritious and balanced diet. PS Eat your
greens); TEA => FLAVOUR (Cranberry & Raspberry —
A Herbal Infusion with Cranberry & Raspberry Flavours.
Mango & Srawberry — A Herbal Infusion with Mango &
Srawberry Flavours. Blackcurrant & Blueberry — A
Herbal Infusion with Blackcurrant & Blueberry Flavours.
S. Clements - A Herbal Infusion with Orange & Lemon
Flavours).

Konment INGREDIENT BucTtymae ogauM i3 Haimpo-
OYKTUBHIKX KoHIENTiB-aBToxToHIB CAI'P/]. B ysBien-
Hi Cy4acHOTO AaHTJIOMOBHOTO CIIOKMBada BiH Qopmye
pI3HOTHITHI BifHOUICHHS (CNiAyBaHHS Ta Kay3alii, sK
unanpuknan INGREDIENT — SAUCE / SMOOTHIE /
JUICE / BURGER), 110 3acBimuye 0co0IHBY BaXIHBICTH
BUKOPHCTAHHS B PeKJaMi IHIPEJI€HTIB NPOJYKTIB Xapuy-
BaHHJ.

Buknaneny iHpopMallito cXeMaTHYHO y3arajbHIOEMO Y
BUTJISIII KOTHITHBHOT KapTH (1uB. puc. 1).

PesyasTaTH Ta ix oOroBopenHs. OTXe, JOTIKO-
CEeMaHTHMYHHUH aHaJi3 Map aBTOXTOHIB JO3BOJIIE CTBEp-
JUKYBATH, IO TPAJUIiHHIA aHTIIOMOBHIN KapTHHI CBITY,
penpesenroBaniii 'y CAI'PJl, mpuramaHHa 3HAYyLIiCTB:
IIOKUBHOCTI SIK HAWBAKITMBIMIOT 3 XapaKTePUCTHK Ta iHT-
PEliEHTY K ITTOKa30BOTO CKJIAIHUKA HPOIYKTY; OpeHIy
SIK TIOKa3HMKa Oa)XKaHOTO Ta SIKICHOTO TPOAYKTY;_KpaiHu
SIK BUPOOHHKA MPOJYKTY / TOBapy; 3aMOPOKEHHS Ta KOH-
CepBYBaHHs IMPOJYKTIB SIK OCHOBHOTO cnoco0y ix 30epi-
raHHs Ta BUKOPUCTAHHS; CMaKy Ta BIIYYTTS SK HaiiBax-
JUBIIIMX (aKTOPIB y BUOOPI MPOAYKTIB XapuyBaHHS; Ji€-
THYHHMX XapaKTEePUCTHUK K OCHOBHHMX Ta HaHBaXKJIMBIIIUX
MTOKa3HUKIB ITPOIYKTIB YN HAIOIB; IUTSIOTO XapyyBaHHS
SIK OJHI€T 3 HAWBAKJIMBIIINX CKIAZOBHUX 1K1 JUIs JiTEH, e
OCHOBHHM € OpEHIl Ta IOKHUBHICTh, BIKY SK TOJOBHOTO
(dakTopy TpH TOKYIII AWTSYOTO XapdyBaHHS; DKi JUIsd
TBapWH, HacamIiepea sl cobak Ta KOTIB, SIK OKPEMOTO
OPOAYKTY 13 3a3HAYCHHSIM 1HTPEIIEHTIB; BOIAM SIK OCHOB-
HOT'O KOMIIOHEHTa MiTPUMKH >KUTTEIISUIBHOCTI JIIOANHMY;
HAMoiB sSIK 0€3aJKOTOJIbHUX (4alo, KaBH, COKY, CMY3i), TaK
1 ajKorojpHUX (MKBa, BUHA, CHEPTETHYHUX HAIOIB); BH-
OIYKKM Ta COJIOMIOIIIB, /I¢ AKIEHTYETHCS yBara Ha BHTOH-

for lasagne. Serves 5. 100% natural ingredients.
Bellisssimo! Suitable for vegetarians.1 portion = 1 of your
5 a day recommended intake of fruit and vegetables, as
advised by nutritionists); INGREDIENT => SMOOTHIE
(Srawberry Raspberry & Banana Smoothie!l A
pasteurised blend of apple, orange and blackcurrant
juices with strawberry, apple, raspberry and banana
purées); INGREDIENT => BAKERY/CANDY (Milk
chocolate with fruit flavour jellies (6%), sugar coated
cocoa candies (6%), and popping candy (4%). Suitable

YEHOCTI cMaKky; dact dyay SK BaKIMBOrO (PakTopy, CKO-
HIICHTPOBAHOT'O HAa MOJOIKHIN aymuTopii Ta IITSX; pe-
LIENTY TPUTOTYBaHHS, JI€¢ AaKICHTYIOTHCS IHIPEII€HTH;
COYCy SK OJHOTO 3 HaMpi3HOMAHITHIIIUX JOJATKIB JO
MPOAYKTIB Xap4YyBaHHsI, 3I0POBOTO Xap4yBaHHS SK Hald-
BaXJIUBINIO! Ta OCHOBHOT CKJIAJIOBOT MIATPHUMKH 370POBO-
ro crocoOy XWTTSI; 3aKyCOK MK mpuiiomamu Txi abo B
KOHKPETHUH IpuioM TKi; IpuioMy Dki SK HaWBaXIIUBi-
moro (akTopy y mpolieci XxapuyBaHHs JIOJMHH, € aKIle-
HTYETBCA TpanuliiHicTh ab0 HeTpanuiliiiHa oO6cTaHOBKa;

for vegetarians.); BAKERY/CANDY => TASTE (Deli-
ciously creamy Cadbury milk chocolate with jellies, pop-
ping candy and candy shells. Made with a Glass and a
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MOPENPOJIYKTIB Ta PUOU SK BAXJIMBOTO BUAY 3J0POBOTO
Xap4YyBaHHS, MOJIOYHUX TPOAYKTIB, B SKHUX MiIKPECIIO-
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€THCS TTOKA3HUK TOKMBHOCTI Ta OpEHI; WiHU MPOIYKTY,

HacaMIiepea HpOHO?)I/IIIﬁ a00 3HUXKKH Ha HBOTO.

TEA
COFFEE

JUICE
SMOOTHIE
MILK

BABY FOOD¢-.{.

% } BEVERAGE
WINE

#+> MIKKOHICITHI KOpeALil
BEJIFOYCHHsA / iMrutikaii
» MDKKOHLENTHI Kopeusiuii
CITiTyBAHHS
<—» MDKKOHLICTITHI KOpesiii
KOOpIHHALiT
——p MIKKOHLICTITHI KOPEJIALlii
Kays3auii

NERGY DRINK]]
TYPE
DIET
AGE

SOFT DRIN
HEALTH FOOD

FOOD QUALITY ]
# YNUTRITION

6 ) COOKING PROCES
4 INGREDIENT

BAKERY/CANDY
[ snack

FOOD
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RECIPE

FAST FOOD,
JINGREDIEN
BRAND
PET FOOD,
CAT FOOD

-
w

..... 8 ) TASTE PERCEPTION
FRUIT . FLAVOUR
SEAFOODANDEISH ||| .7 A ./ S .7 D . TASTE
FROZENFOOD t* 7 L7 " sl N U
TINNED FOOD ; &y MEAL
DAIRY PRODUCT 7 \ N TRADITIONAL MEAL
a >
MEAT 5 e & L OUTDOOR MEAL
: = s
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FAST FOOD

BABY FOOD
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DAIRY PRODUCT

CUISINE

COUNTRY

Puc. 1. KornitusHa kapta CAI'P/]

BucHoBku. Ycs BukinaneHa iHhpopMarlisi mpo KOHIIETI-
tonpoctip CAI'PJ] (fioro aBTOXTOHM Ta CTaTHCTUYHO
3HAUYyLl KOpeNslii MK HAMH) MOXE OYTH CXeMaTHYHO
BIZITBOPEHA Y BUIJISI KOTHITHMBHOI KapTH, SKa penpe3eH-
Tye #HOro yHikanpHuH Kapkac. OCHOBY HOro CKJaJaroTh
49 aBTOXTOHIB Ta 37 MDKKOHIIENTYaJIbHUX 3B SI3KiB (3 HUX
6 koopauHanii, 17 immiikaiiii, 6 cmigyBaHHs Ta 8 kay-
3amii). BBakaemo, mo omnmcaHa mpouexypa J103BOJIMIIA

PEIIPE3eHTYBATH OCHOBHE PEIICBAHTHE 3HAHHS, IO aKTH-
BY€ETbCS TPENCTAaBHUKAMH aHIIOMOBHOI €THOCIIUIBHOTH B
cdepi racrpoHomiynoi pexsiamu. [lepcrnekTuBHUM B ja-
HOMY paKkypci BBaKaeMO 3aCTOCYBaHHS pO3poOIeHOI
KOMIUIEKCHOT METOJMKH AJIsl JTOCHIJKEHHS KOHIIENTOCH-
CTeM pI3HUX THIOIB JIUCKYpCiB, OKpiM IHIIOTO 1 B
MOPIBHSUIEHOMY MIKKYJIBTYpHOMY (opMari.
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Cognitive map of the modern English gastronomic advertising discourse

T. H. Savchuk

Abstract. The article creates a cognitive map of modern English-language gastronomic advertising discourse, which concentrates the
main information for the representatives of the English-speaking ethnic community in this area of life. For this purpose, the system
connections between the components of the conceptual system of modern English-language gastronomic advertising discourse —
discourse-based concepts-autochthons are verified statistically with the help of quantitative methodsin linguistics.

Keywords: conceptual space, gastronomic discourse, cognitive map, correlation analysis, concept.

KornutuBHasi KapTa COBPeMEHHOI'0 AHIJIOSI3bIYHOTO FACTPOHOMHYECKOT0 PEKJIAMHOIO JUCKYypca
T.TI. CaBuyk
AnHoTammsi. B cTathe co3maeTcsi KOTHUTHBHAs KapTa COBPEMEHHOTO aHTJIOSN3BIYHOTO IACTPOHOMHUYECKOTO PEKJIAMHOTO JHCKYpCa,
KOHIICHTPHPYIOI[asi OCHOBHYIO PEJICBAHTHYIO IS MPEACTABUTENEH aHTIIOS3BIYHOTO STHOCO00IIECTBa HHPOPMALHIO B 3TO JKH3HEH-
HOH cepe. OOGHAPYKUBAIOTCS U C TIOMOLIBIO JIMHIBOKBAHTUTATHBHBIX METOJIOB CTATUCTHYECKH BEPUPHIUPYIOTCSI CUCTEMHBIE CBS3U
MEXIY COCTABISIOIIMMH KOHIIENTYaJbHOH CHCTEMbI COBPEMEHHOTO aHIJIOA3BIYHOTO TaCTPOHOMHYECKOTO PEKIaMHOIO JHMCKypca —
JIICKYPCOOOPa3yIOIIMMHU KOHIICNITAMH-aBTOXTOHAMH.

Knrouesnie cnosa: konyenmyanbHoe npocmpancmeo, 2acmpoHOMUYeCKUll OUCKYPC, KOZHUMUBHAS KAPMA, KOPPENAYUOHHbII aHa-
U3, KOHYenm.
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