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Abstract. The article finds that the indicators of the "Professiographical questionnaire of O. Lipmann" correlate with the results of 

obtained factor and correlation analyzes. Six factors have been identified: organizational F1 (according to the questionnaire by O. 

Lipmann - it is language and ethnopsychological properties); professional F2 - is a competitive and emotional characteristics; F3 - 

motivational; F4 - communicative; F5 - functional-dynamic, which is conditioned by estimations of the typological and emotional-

volitional sphere of the surveyed; F6 -  intelligent. 

Keywords: expert professiographical survey, psychogram of a profession, managers, personnel selection, international trade or-
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Introduction. In the context of the globalization of the 

world economy and the integration of Ukraine into the es-

tablished system of economic ties, innovation processes in 

the field of improving and developing the communicative 

and economic interaction of international trading compa-

nies are becoming increasingly important. This is reflected 

in the intensive growth of international treaties, whose 

share in the world is estimated at around 34% of the total 

volume of foreign direct investment. 

It is common knowledge that the causes associated with 

resources (natural, labor, etc.) have a significant effect on 

the beginning of activity in one or another country, espe-

cially if these resources are available and cheap. At the 

same time, the quality of human capital is also one of the 

most important factors in the placement of its trading en-

terprises and branches in other countries. 

The processes of transnational trade and economic co-

operation are gradually gaining momentum in Ukraine, 

which was an incentive for Ukraine to join the World Trade 

Organization (WTO) and the Association Agreement with 

the European Union. Currently, the number of companies, 

including Ukrainian, who are seeking to enter the interna-

tional market is constantly increasing. In any country or re-

gion there are ethnopsychological and socio-cultural fea-

tures that need to be taken into account in trade and eco-

nomic interaction. For companies entering the international 

market it is extremely important to develop the right strat-

egy for selecting managers, taking into account the needs 

and traditions of the society in which the company con-

ducts its business activities. 

It is possible to distinguish a number of reasons that de-

termine the importance of research on the selection of man-

agers for international companies. The first one is that, at 

the international level, one of the main conditions that de-

termines the success or failure of international business, are 

the professionals who will work and are the factors of suc-

cess or risk in the enterprise. Professionals of international 

companies are raising their professional requirements, in-

creasing the degree and depth of their responsibility and 

relevance to the availability of professionally important 

qualities. 

Another reason is the rapid growth of activity and com-

petition at the international level, again due to both eco-

nomic and human factors. The third is that there are not 

enough managers with successful experience in interna-

tional trade, due to shortcomings in the formation of human 

resources. The fourth is to take into account psychological, 

socio-cultural and ethnopsychological peculiarities of in-

teraction with partners. 

After all, the art of being a manager is manifested not 

only in coordination, communication with representatives 

of other firms, but also in the ability to take responsibility 

for themselves, be able to reasonably persuade and achieve 

the goal. 

It is known that 80% of the problems that arise in the 

manager's activity are connected with the human factor, 

which results in a high level of requirements for profes-

sional and personal qualities of a specialist (M. Korolchuk, 

A. Krylov, G. Nikiforov) [4 , 9.10]. 

In general, the management of human resources in in-

ternational companies is considered by most academics as 

a complicated and complex phenomenon with multi-vector 

functions, increased risks of employees of these compa-

nies. 

The analysis of existing official and scientific publica-

tions shows serious scientific and methodological gaps in 

the issues of personnel selection in international compa-

nies, inconsistency with the requirements of the employer 

to the level of qualification of foreign and domestic per-

sonnel. 

Therefore, it became necessary to study the patterns and 

problems associated with the selection of personnel in in-

ternational companies, especially when expanding their 

foreign economic activity. 

The need for a psychological study of the peculiarities 

of the professional activity of the managers of international 

trade organizations (MTOs) is related to socio-economic 

reforms in Ukraine, with the appearance of business repre-

sentatives into international markets, the entry of Ukraine 

into the WTO and the integration processes of cooperation 

with the countries and the European Union, which necessi-

tated the operation of a large number of managers in inter-

national trading companies. 

Trade and economic relations in the present post-indus-

trial society are formed in the conditions of globalization, 

financial risks and intensification of competition. At the 

same time, in the process of expanding interaction with en-

terprises and organizations of other countries, in the condi-
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tions of market relations, along with cooperation, the strug-

gle of interests for sales markets take place. Alongside, we 

observe the aggravation of relations and manifestations of 

rivalry, ethnopsychological peculiarities and features of 

mentality, which requires from managers of international 

companies general managerial abilities together with more 

specific, professionally important qualities. In order to en-

sure the efficiency of professional activities in the interna-

tional trading market, there is a need for a expert profes-

sional study of professionally important qualities as deter-

minants of the success of the managers of the international 

organization. 

A brief overview of publications on the topic. It is 

known that the psychological study and analysis of profes-

sional activity, prediction and determination of profession-

ally important qualities involves obtaining empirical meas-

urements, their systematization, matching requirements of 

conditions and peculiarities of activity with the presence of 

important psychological characteristics and properties of a 

specialist (V. Bodrov, N. Pryazhinikov and E. Pryazhini-

kova, L. Karamushka, E. Klimov, M. Korolchuk, V. Korol-

chuk, M. Makarenko). 

Consequently, most scholars believe that an integrated 

approach to studying and analyzing the content and struc-

tural characteristics of the profession in order to establish 

the peculiarities of the relationship of the subject with the 

components of the activity and its functional support is 

called professional psychogram. 

According to the professiographical results, a profes-

sional psychogram is compiled, which includes a collec-

tion of data on the specifics of technical, technological, 

psychological, psycho-physiological characteristics of the 

process of activity and its conditions and organization. 

According to professiographical and psychological 

analysis, the psychogram of a particular profession is de-

fined - psychological components, which is the result of an 

interpretive analysis of the operational and technological 

content of a particular work activity (in our case, the man-

agers of the MTO). As a result, this enables to characterize 

the complex of professionally important qualities that are 

realized in a particular activity and determine its effective 

implementation (V. Bodrov, L. Karamushka, E. Klimov, 

M. Korolchuk, A. Mazaraki and S. Maksimenko). 

According to V. Bodrov, M. Korolchuk and V. 

Kraynyuk, M. Makarenko, N. Pryazhinikov, the profes-

sional psychogram reproduces the systemic organization 

and regulation of concrete labor activity and is carried out 

according to the following principles: specificity (descrip-

tion of the concrete profession, specialty); stage (sequence 

of information gathering); the study of activity (analytical 

and empirical) and the resulting stages [1, 4, 5, 8]. 

Based on goals and objectives of O. Ivanova research, 

she  distinguishes the following professiographical types 

as: informational, indicative-diagnostic, constructive, 

methodological, and diagnostic [8, p. 31-34]. 

According to the results of the analysis of the content 

and structure of the professional psychogram A. Markov 

[8, p. 23] systematizes them. Thus, the author points out 

the following features of the scientific approaches to pro-

fessional psychogram as: a complex professional psy-

chogram (according to K. Platonov and Y. Kotelyova), a 

psychologically oriented professional psyhogram (accord-

ing to E. Garber) and a personality-modular approach (in 

the interpretation of A. Markova [8, p. 23-24]). The listed 

methodological approaches, principles and types of profes-

sional psychogram have appeared to be the basis of certain 

schemes of psychological study of a person in professional 

activity. 

Consequently, the specifics of the professional psy-

chogram (profiling) in order to solve the problems of psy-

chological, psycho-physiological orientation is to deter-

mine the most important professional qualities which are 

determinants, which ensure the effective implementation 

of the individual in a particular type of activity and the 

level of success of the training. 

Thus, based on the analysis of the most important ele-

ments of the studied profession, there are psychic qualities 

with corresponding variables (which are compensated or 

not by other qualities), as well as qualities that are psycho-

logical contraindications for studying and working on a 

particular specialty. That is, the professionally important 

qualities have decisive determinants, as well as necessary 

and desirable and incompatible with certain activities. 

In the final part of the professional psychogram it is con-

sidered the possible development (formation) or compen-

sation of the psychological qualities which is important for 

the successful performance of the activity and recommen-

dations are given on the non-conflict personality reorienta-

tion in case of an insurmountable contradiction between the 

positive motivation to the activity and the discrepancy of 

the qualities of the individual with its requirements [1, 2, 

4, 8 , 9]. 

Consequently, the psychological analysis of profes-

sional activity consists of psychogram of a profession and 

psychogram, carried out according to a certain algorithm, 

a scheme in which its purpose, task, procedure of conduc-

tion and formulation of results are defined. Examples of 

professional psychograms (schemes) are presented in a 

number of works by such scholars as: V. Bodrov; A. 

Dmitrieva, A. Krylov, A. Naftuliev [1, 9]. 

The purpose of the paper is to determine the rating of 

expert assessments of professionally important qualities of 

managers of international organizations according to the 

indicators of "Professiographical questionnaire by O. Lip-

mann" as a determinant of the success of their professional 

activities. 

Materials and methods. The basis of the professional 

analysis of the activities of managers of international trade 

organizations (MTO) is the results of an empirical study - 

a factor and correlation analysis based on 12 research 

methods and their 92 indicators that determine the profes-

sionally important qualities of the surveyed and the com-

parison of the identified factors with the indicators of "Pro-

fessiographical Questionnaire by О. Lipmann. " 

As a basis for a definition of the most important profes-

sional qualities for the managers of the MTO's  the meth-

odology "Professiographical questionnaire by O. Lip-

mann" has been chosen  [6], which contains a list of 85 

business-oriented characteristics and skills. It was decided 

to consult experts' opinion in order to study more objec-

tively the important professional qualities in the field of 

MTO. The group of experts included 80 specialists with a 

professional experience of 5 to 10 years. 

In the result of the survey of the group of experts based 

on the evaluation of a given list of professional qualities 

that may be important for the effective performance of their 
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activities by future MTO specialists, as well  taking into 

account the main components of the professional activity 

of experts, we have developed a rating of professionally 

important qualities. 

The research by O. Lipmann questionnaire was con-

ducted with the purpose of identifying such personality 

characteristics as: attentional, mnemonic, motivational, ty-

pological, imaginative and emotional, intellectual, voli-

tional, linguistic and communicative. In addition, on the 

recommendation of experts, we have introduced two 

scales: competitiveness and ethnopsychological properties 

(instead of the scale of psychohomotorics and observa-

tion). The evaluation criteria for determining the im-

portance of the suggested qualities were characterized by 

the following interpretative estimates: 

1 - 2 points - if a quality is not very important for a given 

profession; 

3 - 4 points - if a quality has some value; 

5 - 6 points - if a quality is desirable, but is not obliga-

tory; 

7 - 8 points - if a quality is important for the successful 

activity of the MTO managers; 

9 - 10 points - if a quality is mandatory and inherent for 

the managers of the MTO.  

According to the results of the survey among experts 

based on the methodology "Professiographical Question-

naire" of O. Lipmann), the appropriate rank assessments of 

specific psychological qualities of the specialists have been 

formed. 

Results and discussion.  Here we present the results of 

expert assessments of professionally important qualities 

according to the indicators of the improved methodology 

of "Professiographical questionnaire of O. Lipmann". 

Thus, it was found that the highest estimates were obtained 

for characteristics such as linguistic and ethnopsychologi-

cal (respectively 9.9 ± 0.1b and 9.7 ± 0.3b.), competitive-

ness (9.5 ± 0.5b. ), imaginative (9,4 ± 0,6 b.), motivational 

(9,3 ± 0,7 b.), communicative (9,2 ± 0,8 b.), typological 

(8,8 ± 1,2 b.), volitional (8,6 ± 1,4 b.), emotional (8,5 ± 1,5 

b.), intellectual (8,2 ± 1,8 b.), attentive (8,0 ± 1) , 9 b.) and 

mnemonic (7,8 ± 2,2 b.). 

It is determined by ranking that in terms of the signifi-

cance of the indicators of the methodology in the structure 

of professionally important qualities for managers those re-

vealed in the first place are the language properties and in 

the second, ethnopsychological. This means that experts 

have given priority to the knowledge of one or more for-

eign languages, the ability to express their thoughts logical 

taking into account ethnopsychological peculiarities, soci-

ocultural traditions, gestures, and language intonations of 

the inhabitants of the countries where the company's work-

places are located, that is, there are certain requirements for 

observing certain features that are inherent to a particular 

international commercial organization. 

According to experts the next following professionally 

important qualities are: competitiveness and imaginative 

(respectively, the third and fourth points by rating), char-

acterizing the surveyed as capable of finding new non-

standard solutions (“thinking outside the box”) in condi-

tions of competition and risk, who are  able to make prog-

noses for the course of events in market conditions, taking 

into account their probability, the ability to choose the nec-

essary information from the whole volume and make con-

clusions in case of its contradictory and the ability to make 

the correct decision in the absence of information. 

It was established by expert assessments that the moti-

vational features of the surveyed are put in the fifth place, 

which determines their positive professional motivation, 

focus on the result, success, ability to self-fulfillment in the 

activity and find adequate solutions. 

Communicative personality characteristics are already 

partially represented in the field of ethnopsychological in-

teraction, but this important component in the structure of 

professionally important qualities for managers of interna-

tional companies is identified by experts as a separate char-

acteristic of the candidates. 

The following qualities identified by experts are related 

to typological characteristics (seventh place according to 

rating); volitional field (eighth by rating); emotional sphere 

(ninth by rating). They reproduce such qualities as: bal-

ance, stressresistance, rapid reactions to unexpected stim-

uli, which predetermines such volitional peculiarities - per-

sistence, ability to accurately execute the order, ability to 

work effectively for a long time, ability to maintain high 

activity, tempo, ability to take for a responsibility in diffi-

cult situations, as well as manifestations of emotional sta-

bility in making responsible decisions, self-control, rapid 

adaptation to new conditions. 

The evaluation of the intellectual sphere (tenth by rat-

ing) indicates the significant impact of this individual-psy-

chological quality on the efficiency of professional activ-

ity, as far as they determine the ability to examine the prob-

lem from both sides, to cover the nature of the relationship, 

the problem being studied. At the same time, due to the at-

tentive properties (eleventh by rating), they are able to 

switch, maintain stability, able to distribute and focus at-

tention. 

In addition, the experts assessed the need for mnemonic 

properties (twelfth point by rating) above the middle level, 

which predetermine the ability to notice changes in the en-

vironment, the ability to easily memorize and reproduce 

verbal and visual material, and retain a large amount of 

necessary information. 

Thus, summing up the results obtained according to ex-

pert assessments according to the "Professiographical 

questionnaire of O. Lipmann", it was established that ac-

cording to the ranking hierarchy, the most important psy-

chological qualities in the structure of professionally im-

portant qualities for managers of international  companies 

revealed the peculiarities of organizational requirements 

for the knowledge of foreign languages, ethnopsychologi-

cal peculiarities of interaction with partners in the countries 

there representative offices of MTO are located. 

The next important in rating was the professional sphere 

in terms of the severity of the person's competitiveness and 

imaginative properties, followed by motivational and com-

municative spheres, followed by typological and emo-

tional-volitional features and the cognitive field of sur-

veyed (intellectual, attentional, and mnemic properties). 

Conclusions and perspectives of further research. It 

was established that the indicators of the "Professiograph-

ical questionnaire of O. Lipmann" correlate with the results 

of factor and correlation analyzes obtained by us. 
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It is determined that according to the analysis of empir-

ical data in the structure of professionally important quali-

ties of managers of international trade organizations, six 

factors are determined that determine the effective func-

tioning of the individual, namely: organizational factor F1 

(according to the questionnaire of O. Lipmann, it is lan-

guage and ethnopsychological properties); professional F2 

- is a competitive and imaginative characteristics; F3 - mo-

tivational factor, similar to the questionnaire; F4 - commu-

nicative, corresponding to the rating of expert assessments 

of the fifth communicative psychological quality ; F5 - 

functional-dynamic, which is conditioned by estimations 

of the typological and emotional-volitional sphere of the 

surveyed; F6 - intellectual, which corresponds to the expert 

assessments of the intellectual and cognitive spheres of the 

surveyed. 

It was found out that the functional interaction of the 

determined six factors as structural determinants of profes-

sionally important qualities of managers of international 

companies suggests possible weakness of some functions 

and thus intensive strengthening of others, which in com-

plex determines the effectiveness of professional activity 

of specialists. 

The perspective of further research is that we can begin 

forming an analytical professional psychogram in accord-

ance with the improved and adapted scheme as for the pe-

culiarities of the professional activity of managers of inter-

national commercial companies. 
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